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Testimonial

tt The WOM activity has built a
groundswell of trial of new
Philadelphia Cream For Cooking
which is being seen in the sales
results. We gained some great
consumer insights from the
campaign. Also, | trust TGarage
with excellent execution, with a
key example being the
integration of the foodservice
launch with the consumer launch
to help build the endorsement &
education of this new product.

Helena Ngo, Senior Brand Manager
Philadelphia

Resuts

Highly persuasive

reach of >143,000

Studies indicated word of mouth has 10
times the persuasive power of an average
broadcast message.

V beV llage

Campaign Objectives

" Engage and integrate cooks/chefs
and consumers with NEW Philly
Cream for Cooking.

= Communicate product features
and bene ts

= Develop recommendations and enabling
sharing of positive word of mouth face to
face and through social media.

Engagement and Sharing

= Thousands of photos, reviews and recipes.

= Many shared to Facebook and other sites.

= Over 1500 conversation reports written,
detailing how conversations took place.

= 1000 cafes seeded with product and POS.

= Generated WOM within food service
cooks/chefs and leads for food service
sales team.

Told my twitte r friends about the
cream | have got and had many
different conversations about
what we could make with it??

Strategic Approach

= 1000 Cooks and Chefs recruited,
sampled and engaged.

= Win for your kitchen (rewarding
high engagement).

= 1000 consumers hosted cooking parties
nationally in-home with friends over a 3
week period just prior to launch.

= Engagement based microsite developed
to engage chefs and consumers, and
enable sharing of recipes, reviews.

Brand Experience

in physical attendance
7000 at home parties
100

Brand Diagnostics

90% purchase intent, 70% greater
than fortnightly use.

cafes seeded with
product and POS

Trade story —insights gained on
likely future level of “incremental
to category” use.
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